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Buyer’s Guide for K-12 Web & Mobile Solutions

Introduction
Education technology is undergoing an exponential
rate of growth with emerging technologies, such
as mobile classrooms, social engagement tools and
digital learning environments reshaping the way
we learn and teach. As a result of these changes,
a web solution has now become a necessity for
-12 institutions.
In the current economy, choosing a vendor that
combines cutting-edge technology with usability,
scalability and affordability is more critical than
ever. This buyer’s guide is designed to help decision
makers raise critical questions and prioritize criteria
when evaluating potential solution providers.
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Key Considerations

Organization Stability
Why this matters:
You’re entering into a contractual relationship with a web and mobile solution provider
and have every right to expect stability, K-12 expertise and organizational reliability. In
a volatile marketplace, financial soundness is a core requirement for any partnership;
vendors with histories of mergers and acquisitions should be evaluated carefully, as
their corporate stability will directly impact the longevity of your financial investment.
Consistent management practices, continued products and services, and corporate
reliability must also be examined, as fluctuations in these areas can alter the services
you receive.

Criteria
Vendor demonstrates financial stability with considerable annual growth.
Vendor has a high client retention rate in the K-12 market and is able to
provide references relevant to your school/district.
Vendor can demonstrate no negative impact on client services and
product availability as a result of mergers and acquisitions.
Vendor is dedicated to serving the K-12 community exclusively.
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Vendor’s Name

Key Considerations

Ease of Use
Why this matters:
A web solution is only a good investment if it is actually going to be used. The system’s
features should be flexible and intuitive, enabling users with varying skill levels to utilize
the tools. Unless the web solution is simple and straightforward, your investment will
translate into increased training costs, less adaptability and a solution that teachers
and staff avoid using whenever possible.

Criteria
System includes a WYSIWYG (what-you-see-is-what-you-get) editor with
in-context editing. This allows even the most non-technical users to
publish, update and create web content.
Solution is designed with drag-and-drop tools, in-context editing AND
process management features.
System enables the creation of an unlimited number of sub-pages. A
content management system that provides for future growth will allow
users to build unlimited page depth as their needs evolve.
Ability to schedule ahead of time the release of web content to enable
advanced planning.
Ability for administrators to grant access to individual or group users to
manage content at a website, section, sub-section and page level.
Ability to create and merge calendars across multiple departments.
Ability to easily create HTML email-based newsletters using a WYSIWYG
editor.
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Vendor’s Name

Key Considerations

Innovative Functionality
Why this matters:
Technology is ever evolving and will continue to revolutionize the way we teach, learn
and communicate. A good vendor is your guide into the future of education technology
and must demonstrate a commitment to innovation. Examining the availability of
mobile learning tools and social engagement features will give some indication of the
vendor’s degree of commitment ongoing innovation.

Mobile Learning

Vendor’s Name

Mobile solution includes full classroom functions and secure portals for
teachers, parents and students.
Solution enables integration of gradebook and attendance data.
Vendor is able to create a mobile website for EACH of your schools with
consistent branding and design.

Social Engagement
Ability to create social groups within a social networking environment,
where users can post, share and comment in real-time.
Ability to implement social media anywhere within your website.
Facility for teachers to engage students using social media that is
integrated directly within the web interface.
Provides collaborative platforms such as blogs, wikis, forums, digital
lockers and chat rooms to create a shared social learning experience.
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Vendor’s Name

Key Considerations

Design
Why this matters:
The quality of a vendor’s in-house design team is easily gleaned from the vendor’s
portfolio. Are their websites easy to use? Are their web designs visually pleasing? Does
their work demonstrate sound site organization and clear navigational paths? The
website is not only the face of your district but also an interactive bulletin board for
your entire community.

Criteria
Vendor offers customized website designs at school and/or district level, as
part of their service offering.
Design services include installation and on-going support with no hidden
fees.
Clients are provided flexible design options, with the choice between
using an existing template or a modified one with end-to-end support.
Designers are able to deliver expert opinions and incorporate a client’s
requirements.
Designers demonstrate an understanding of web usability best practices
and can offer stunning and usable website designs.
Vendor demonstrates an understanding of Search Engine Optimization
(SEO) and ensures SEO-friendly URLs are available for your website(s).
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Vendor’s Name

Key Considerations

Online Classroom Capability
Why this matters:
Online learning is interactive, collaborative and measureable. This is evidenced by
the increasing number of schools and districts adopting elements of blended learning
in their classrooms. Current technology dictates that a vendor includes classroom
integration in its core product with a full set of easy-to-use tools for parents, teachers
and students.

Criteria
Comprehensive digital classroom environment with assessments, quizzes,
polls, registration and attendance tools with no extra fees.
Solution includes secure portals for teachers, students and parents to
access classroom information.
Extensive template library that teachers can use to easily customize their
websites.
Ability for teachers to publish social media updates directly from within
the interface to engage students outside of the classroom.
The solution includes a built-in gradebook within a blended learning
environment.
The ability to share lessons plans and any other instructional resources
among teachers and staff.
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Vendor’s Name

Key Considerations

Breadth of Solution
Why this matters:
With budget limitations, finding a vendor that offers the best value for your money
is paramount. In a technological climate that is ever evolving, it is best to consider a
vendor that boasts a comprehensive solution rather than many separate options. Your
vendor should be a partner that not only satisfies your present requirements but also
envisions and addresses your future needs.

Criteria
Vendor offers an all-inclusive package that includes design, a content
management system, communication tools, emerging technology tools,
on-going support and hosting services.
Without extra fees or add-on costs, the solution allows for customization of
its core features, to address client-specific needs.
Vendor does not rely on a list of “extended” functions that are sold
separately as add-ons.
Solution includes district-specific applications such as those for job
postings, RFP management and school directory listings.
Solution is scalable to address specific needs ranging from single schools
to large districts.
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Vendor’s Name

Key Considerations

Support
Why this matters:
Training sessions, online knowledge repositories and access to user communities are a
few essential support elements that are commonly offered. Maximize the utility of your
investment by seeking a vendor that also provides on-going user development programs
with strategic guidance!

Criteria
Vendor is committed to providing post-launch customer support.
Free access to resources, best practices and user communities for
continuous success.
Vendor offers on-site training and 24/7 access to online training material
and resources.
Vendor provides on-demand video tutorials and access to an extensive
help library.
Vendor provides a 24/7 emergency telephone assistance.
Support resources are made available to ALL users, not just designated
administrators.
Vendor offers an on-going user development program, at no additional
cost, that delivers relevant resources on a regular basis.
At no additional cost, vendor offers strategic guidance for users to best
leverage existing tools and resources.
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Vendor’s Name

Key Considerations

Legal Compliance
Why this matters:
Legal compliance should be the least of your concerns when selecting web and
mobile solutions, and yet the failure to meet legal standards can result in significant
consequences. It is your service provider’s responsibility to ensure that the solution you
are purchasing is 100% compliant with all state and federal requirements. It is your
responsibility to ask the questions and confirm your vendor’s compliance.

Criteria
Solution is compliant with the Children’s Internet Protection Act (CIPA).
Solution is compliant with the Child Online Privacy Protection Act (COPPA).
Solution is compliant with Family Education Rights and Privacy Acts
(FERPA).
Solution automatically filters for pornographic images and profanity.
Provides military-grade security to ensure only authorized users can access
student data.
Provides page version history and unlimited version retention to meet all
legal requirements for record retention.
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Vendor’s Name

Key Considerations

Web Hosting
Why this matters:
With so many online educational tools, you need the peace of mind that comes with
secure, reliable hosting and uninterrupted web performance. Your vendor should
provide an all-encompassing maintenance and hosting solutions to ensure optimal web
performance.

Criteria
Vendor uses a Content Distribution Network to ensure optimal load time,
an element that can make or break a website’s user experience.
Hosted at a state-of–the-art data center which provides 99.9% system
availability.
Solution includes regular scheduled performance checks, health checks,
24/7 monitoring, security audits and backup management.
Hosting location has 24/7 manned security that protects against both
physical damage and intrusions.
Solution provides unlimited storage space.
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Vendor’s Name

Key Considerations

Integration
Why this matters:
One of the biggest headaches for an administrator is system integration. A vendor’s
ability to integrate with an extensive range of commonly used systems and software is
vital to a smooth and painless implementation.

Criteria
Solution can integrate with Google Apps including Google Analytics,
Google Stores, Google Maps, Google Apps for Education and Google
Marketplace.
Solution is compatible with SharePoint and Office 365 within a cloudhosted environment.
Solution is Schools Interoperability Framework (SIF) certified to ensure
Student Information System (SIS) interoperability.
Solution supports POP3, IMAP and SMTP to enable users to access emails
and information from remote locations.
Vendor demonstrates commitment and leadership in the SIF Association.
Solution supports Single Sign-On (SSO) with your existing LDAP/Active
Directory credentials.
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Vendor’s Name

Buyer’s Checklist
Organization Stability

Breadth of Solution

Financially sound

Includes design, content management,
communication tools, emerging technology,
on-going support and hosting.

Demonstrated year after year growth
Minimal history of mergers and acquisitions

Provides customization with no hidden fees

Experts in the K12 market

Does not rely on add-ons

High client retention rate

Offers district specific applications

Ability to provide relevant references

Ease of Use

Scalable solution

Mobile Functionality

WYSIWYG editor with in-context editing

Mobile website for each school

Drag-and-drop functionalities

Secured classroom accessible from mobile devices

Unlimited sub-pages.

Integrated gradebook data accessible from
mobile devices

Scheduled release ability
Permission control tools at page level
Newsletter tool

Social Engagement

Calendar merging capability

Support

Social Media integration anywhere on the site
Tools that simultaneously update your social
media site(s)
Social networking environment

Post-launch support
Free access for all users
Free access to online training resources
Free Help Library 24/7/365
24/7 emergency assistance
On-going client development programs
On-going strategic guidance
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Continued next page

Buyer’s Checklist

Legal Compliance

Online Classroom Capability

CIPA Compliant

Extensive library of teachers’ pages

COPPA Compliant

Comprehensive online learning environment

FERPA Compliant

Social media tools for classrooms

Auto-scanning for pornography & profanity

Gradebook integration
Secured portals for teachers, students &
parents

Hosting

Instructional improvement tools

Use of Content Distribution Network
99.99% system availability
24/7 monitoring & backup management

Integration

24/7 manned security
Unlimited storage space

Integration with Google Apps
Compatible with SharePoint and Office 365
SIF Compliant

Design
Knowledge of web usability
Installation with end-to-end support
Option to use templates or custom designs
Reputation for meeting clients’ requirements
Custom designs at the school level
SEO-friendly elements
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Leadership in SIF Association
Supports POP3, IMAP and SMTP
Single Sign-On with existing LDAP

P.O. Box 1608
Williamsville, NY 14221-1608
Tel: 1.888.742.7702
Fax: 636.533.9045

www.sharpschool.com

